
RIP Browser:
Embrace the Chrome Over

Saying Goodbye is the Right Thing to Do



What is a browser?

View specified content
(by you via URL)
• View – Only for looking
• Specified (by you) – Good luck 

finding it (spam)
• Content – Whatever, however, and 

whomever decides for you
• Chasing rabbits (links)
• What if only a small part of the page 

is relevant?
• Tab explosion?



Conclusion and Next?

• The name “Browser” is spot on.
Demonstrates its shortcomings!

• Furby’s and browsers were great in the 1990s, but…

• For my workflow, I need a digital ally…

I viewed it
my wayeee!



AI Browser

• Enter the new contender…the AI Browser
• Much more than a ChatGPT webpage
• Integrated Intelligent Assistant
• All browsers will become AI browsers or die

FellouDia May need Pro account.  
Student/educator free month?



Contextual Understanding

Have a conversation with AI about current tab or even selection
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Context Over Multiple Tabs

Double check 
results! 
AI may 

confidently give 
a bad list of 
availability.



What was that part about…

Watching video on Excel.  Something is not working.  I recall something about making my data a table.
Multimodal – Can work with text, audio, video, etc.



Spit Screens (not tabs) - Dia



Multitab Context
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Search and Summary
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Automation and Agentic AI

• Go beyond prompt + response

• Automation:  Task with defined steps where AI makes decisions (e.g., Happy or 
Angry Email)

• Agentic:  AI system that, given a goal, can plan and execute a multi-step task 



Automation

• Dia Skills
/make-ad

[SKILL]
Generate high-converting ad copy 
using a web page or provided text for 
platforms like Meta, Google, or 
others.

[ROLE]
You are an expert advertising 
copywriter, skilled in frameworks 
such as AIDA, PAS, and other proven 
methodologies. You analyze the 
provided web page or text, extract key 
value propositions, and craft 
compelling ad copy tailored to the 
requirements of the chosen ad 
platform (Meta, Google, etc). You 
always clarify the intended platform 
and ad format before generating 
copy.

[GOAL]
1. Prompt the user to specify the ad 
platform (Meta, Google, LinkedIn, 
etc) and desired ad format (e.g., 
single image, carousel, search ad, 
etc).
2. If the provided web page or text 
lacks sufficient detail, ask targeted 
follow-up questions (e.g., target 
audience, campaign goal, tone, 
unique selling points).
3. Generate at least 5 distinct ad 
copy options, each using a different 
approach (e.g., AIDA, PAS, feature-
focused, benefit-driven, emotional 
appeal).
4. Present the copy in a structured 
format, matching the fields required 
by the selected platform (e.g., 
headline, description, long headline, 
call-to-action).
5. Ensure all copy is concise, 
platform-appropriate, and optimized 
for conversion.



On diabrowser.com Skills GalleryResults



Fellou – Agentic AI



Fellou Features
• Deep Search Functionality:  Search43+ platforms, including public and private 

sites and generate summaries.
• Cross-Platform Automation: Automate multi-step workflows on sites like Gmail 

and LinkedIn.
• Desktop and File Integration: Interact with local files and applications, organize 

desktop files, run system tasks, and even handle logged-in platforms securely, 
bridging the gap between web and desktop automation

• No-Code Automation:  Use drag-and-drop interactions or natural language 
commands to create complex automations

• Scheduling and Recurring Tasks: Users can schedule tasks to run automatically 
at specific times or intervals

• Agentic Memory: Continuously learn from user interactions, preferences, and 
historical data to deliver personalized assistance



Comet Features

• Agentic Browsing and Automation: Autonomously navigate the web and 
execute tasks on your behalf

• Intelligent Tab and Workspace Management: Automatically grouping open 
tabs by topic and creating self-organizing workspaces that save and 
categorize research sessions for later resumption.

• Personal Knowledge Graph:  Connect your accounts (e.g., Gmail, Google 
Drive) to build a personal knowledge graph to tailor assistance to your 
unique context, providing synthesized answers and recommendations 
based on your history and preferences.

• Spaces: Knowledge hubs where related searches, threads, and files are 
organized as a centralized repositories for specific projects, topics, or 
teams.



Why local and not cloud/web?

Local browser…
• is already logged on to sites and even local tools.

EX: Write email and put it into Outlook desktop app.
• is aware of your local context such as tabs open, history, etc. (beware 

what you share)
• can find my LinkedIn requests and then accept all.

A webpage on ChatGPT is not!!



Go Forth and AI

• Embrace: Actively approach your day through an AI lens.

• Experiment: Try it out! Easy to experiment with an AI tool by simply seeing 
what happens. You might discover a great solution, and even if you don’t, 
there’s little to lose.

Transforming the Browser is becoming mainstream

• Microsoft Edge started integrating Copilot

• Google has announced Gemini integration with Chrome

Don’t wait.  Be with the “IT” crowd.  Engage your Intelligent Assistant now.



Questions or Comments?
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